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The figures are more than
troubling. With thousands
of Mainers at risk of hun-
ger every day and with so

many resources used in the pro-
duction of food, the amount that
we waste is staggering.

By conserva-
tive estimates, 20
percent of all food
we grow or buy is
wasted. More pessimistic esti-
mates put the figure at closer to 40
percent.

People who have looked into
the issue say the figures don’t
have to be even close to what they
are.

In a white paper four years ago,
the Natural Resources Defense
Council said getting food from the
farm to our tables:

— Uses 50 percent of U.S. land.
— Requires 10 percent of our

energy budget.
— Consumes 80 percent of all

freshwater consumed in the U.S.
The NRDC estimates that cut-

ting food waste by 15 percent
would help feed more than 25 mil-
lion Americans every year. The
Environmental Protection Agency
says about 95 percent of the food
we throw out goes to landfills or
combustion facilities. In landfills,
food breaks down to form meth-
ane gas.

There’s more at the EPA web-
site at epa.gov/recycle/reducing-
wasted-food-home.

The U.S. Department of Agri-
culture also has guidance about
the differences between “sell by,”
“use by” and “expiration” dates.
Visit fsis.usda.gov and search
“food product dating.”

Last fall, USDA and EPA set a
goal of cutting food waste in half
by 2030. We’re always leery of
benchmarks measured in decades,
but this one seems to have a
chance.

In 2013, the two agencies issued
the U.S. Food Waste Challenge,
helping people and groups find
ways to reduce, recover and recy-
cle food. By the end of 2014, the
agencies said the challenge had
more than 4,000 participants —
well over its initial goal of reach-
ing 1,000 participants by 2020.

College students are leading the
charge through something called
the Food Recovery Network. In a
paper prepared for a symposium
last spring, leaders of the five-
year-old network wrote “we are
challenging the status quo, mak-
ing food recovery the norm and
not the exception.”

We know this is an issue that
resonates. People reacted strongly
when Shaw’s Supermarkets
stopped donating food to groups
that work to feed hungry families.
Shaw’s reversed field, at least
partly at the urging of Rep.

Pay little heed to rankings of state economies
BY DARREN FISHELL
BDN STAFF

As we enter election season, po-
litical parties will again ready their
claims about what’s up and what’s
down in the econo-
my and why that
should cause voters
to fill in Bubble A or Bubble B (or,
in certain markets, Bubble C).

Those, of course, are argu-
ments dressed as descriptions,

based on a whole bunch of funky
assumptions.

On Aug. 22, the magazine Gov-
erning ranked Maine 28th in a list
of state economic performance
based on a variety of variables.
Forbes has regularly, and nota-
bly, ranked Maine dead last,
which has gotten the lion’s share
of the attention.

At their best, those efforts to
rank and categorize are attempts
to understand, contextualize and

investigate what’s happening
where. But there’s no one number
to sum up how the economy is
working for everyone.

Gross domestic product last
year in Maine was up 0.4 percent.
But manufacturing was way
down.

Per capita income was up, too,
with more total income spread
across a relatively stagnant popu-
lation. It doesn’t mean everyone’s
pockets got fatter.

I’ve covered those rankings in
the past, seeking to explain what
a particular ranking was based on
and asking economic develop-
ment officials what they make of
them. The answer: not much, be-
yond headlines they generate
(which happen to be great for at-
tribution in political advertise-
ments).

To prepare you for the season
ahead, I’ve compiled a quick news
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Payingtheir fair share
BY DARREN FISHELL
BDN STAFF

Gov. Paul LePage last week added Maine
to a growing number of states that have
passed or considered special fees on hybrid
and electric vehicles.

LePage and officials in other states
raised concerns that high-efficiency or
electric vehicles are not paying their fair
share of road maintenance costs, which are
funded largely through state and federal
taxes on gasoline.

The governor did not outline any specif-
ic proposal, but said it’s an issue he thinks
the Legislature will have to take up as hy-
brids and electric vehicle adoption contin-
ues to grow.

For popular hybrid and electric-only
car models, Maine registrations have
grown more than 80 percent since 2012. As
of this June, state data show 12,999 such
vehicles, a 49 percent increase since De-
cember 2012.

But those models still make up only
slightly more than 1 percent of all vehicles
registered in Maine, according to a Bangor
Daily News analysis of registration data
from the Bureau of Motor Vehicles. For
perspective, the Bureau of Motor Vehicles
pegs the number of petroleum-fueled vehi-
cles at 1,118,062 as of June.

The analysis undercounts the total num-

ber of hybrid and electric cars registered in
Maine. Municipalities do not collect infor-
mation about the fuel source for these re-
ports. For that reason, the Bangor Daily
News analysis was limited to make and
model combinations offered only as electric
or hybrid vehicles.

Toyota’s flagship hybrid, the Prius, by
far leads registrations in the state. As of
June, there were 11,147 Priuses registered
in Maine. The next most popular hybrid is
the Honda Insight, with 397.

Garry Hinkley, director of the BMV’s
Vehicle Services Division, said his office is
working on a more detailed look at electric
and hybrid vehicles using individual vehi-
cle identification numbers to separate hy-
brid models of certain common cars, such
as the Toyota Camry or Ford Focus.

The growing share of hybrid and elec-
tric vehicles on the road has prompted
various states to take up the issue in vari-
ous ways.

In 2015, the National Conference of State
Legislatures reported that four states —
Idaho, Wyoming, Georgia and Michigan —
adopted new fees for electric and hybrid ve-
hicles.

A failed 2009 referendum in Maine asked
voters to cut the excise tax in half and
eliminate sales tax on either hybrid vehi-
cles, alternative fuel vehicles or cars get-
ting more than 40 miles per gallon.

Oregon has taken a different approach
to the same problem, the National Confer-
ence of State Legislatures reported, start-
ing a 5,000-vehicle opt-in program allow-
ing drivers to pay based on the miles they
drive rather than gallons of fuel pur-
chased.

Such a move makes the policy change
not just about hybrids and electric vehicles
but about more closely tying payment to
the amount of wear an individual driver
places on roads.

The discussion comes as some states
already have in place incentives for elec-
tric vehicle adoption, in the interest of
reducing greenhouse gas emissions.
Some states also have electric utility in-
centives, setting lower prices for electricity

Measuring the toll hybrid cars take onMaine roads
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A consumer gives a Nissan plug-in electric car a good look during an electric car event in Portland in 2014.

Solid consumer spending boosts prospect of rate hike
BY LUCIA MUTIKANI
REUTERS

WASHINGTON — U.S.
consumer spending in-
creased for a fourth straight
month in July amid strong
demand for automobiles,
pointing to a pickup in eco-
nomic growth that could
pave the way for the Federal
Reserve to raise interest
rates this year.

Monday’s report from the
Commerce Department came
several days after Fed Chair
Janet Yellen said the case for
raising rates had strength-
ened in recent months. Low
inflation, however, suggests
the U.S. central bank could
wait until its December policy
meeting before raising bor-
rowing costs.

“This report is a mixed bag
for the Fed. While the con-
sumer sector is continuing to
advance solidly, progress to-
wards the Fed’s inflation
mandate has stalled,” said Mi-

chelle Girard, chief economist
at RBS in Stamford, Connecti-
cut. “It strengthens the case
for an increase in interest
rates, but does not suggest an
urgency for policymakers to
act in September.”

The Commerce Depart-
ment said that consumer
spending, which accounts for
more than two-thirds of U.S.
economic activity, rose 0.3
percent last month after a 0.5
percent gain in June.

July’s increase was in
line with economists’ expec-
tations. When adjusted for
inflation, consumer spend-
ing also rose 0.3 percent in
July after advancing 0.4 per-
cent in June.

That suggests consumer
spending retained much of its
momentum from the second
quarter, when it grew at a 4.4
percent annual rate, the fast-
est pace in nearly two years.
The jump helped to mitigate
some of the impact of a sharp
inventory drop and prolonged

business investment down-
turn.

The economy grew at a
lackluster 1.1 percent annual
rate in the second quarter.

July’s upbeat consumer
spending data lifted the dol-
lar against a basket of cur-
rencies. Wall Street rose,
boosted by gains in financial
stocks. U.S. Treasuries were
trading higher.

Yellen told a gathering of
global central bankers last
week that “solid performance
of the labor market and our
outlook for economic activity
and inflation” had bolstered
the argument for raising in-
terest rates in recent months.

The Fed hiked interest
rates at the end of last year for
the first time in nearly a de-
cade,buthasheld themsteady
this year amid concerns over
persistently low inflation.

Financial markets are cur-
rently pricing in a 30 percent
chance of a rate increase at
the Fed’s Sept. 20-21 policy

meeting and a 57.2 percent
probability at the December
meeting, according to CME
Group’s FedWatch tool.

Last month’s consumer
spending report added to data
on the goods trade deficit, in-
dustrial production, durable
goods orders and residential
construction that have point-
ed to an acceleration in eco-
nomic growth early in the
third quarter.

The Atlanta Fed is current-
ly estimating the economy to
grow at an annual pace of 3.5
percent in the third quarter.

Consumer spending is
being driven by a tightening
labor market, which is steadi-
ly lifting wages. Rising home
values and stock prices,
which are boosting house-
hold wealth, are also sup-
porting consumption.

Last month, there was lit-
tle sign of inflation even as
consumer spending firmed.
The personal consumption

See Spending, Page C2

Gov. Paul LePage and officials in
other states are concerned that
drivers of hybrid and electric

vehicles are not paying enough for
road maintenance costs, which are
funded largely through gas taxes.
Oregon allows drivers to pay based
on miles driven rather than gallons

of fuel purchased.

See States, Page C2
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Hire-A-Vet Campaign
launches Sept. 1 inMaine

AUGUSTA — The 2016
Maine Hire-A-Vet Campaign
will take place over 100 days,
starting with its kickoff
event at 8:30 a.m. Thursday
at the Augusta Armory, 179
Western Ave. The goal of the
statewide campaign is to
commit at least 100 employ-
ers to recruit veterans with
the result of at least 100 vet-
erans hired.

The 2015 Maine Hire A Vet
Campaign, its first year, saw
135 employers participate
and report 259 veterans
hired, with an average place-
ment wage of $17.89 per hour.

The campaign provides
support for employers to ex-
pand the hiring of veterans,
to include a network of state
and federal agencies, re-
sources and nonprofits; edu-
cation on military language
and culture; assistance with
recruiting, hiring, assimila-
tion and retention; a Veter-

an Hiring Toolkit and recog-
nition for the hiring and ad-
vancement of veterans.

Opening remarks at the
2016 Maine Hire-A-Vet Cam-
paign kickoff will include
Gov. Paul LePage, first lady
Ann LePage, Commissioner
of Labor Jeanne Paquette,
Adjutant Gen. Douglas Farn-
ham, State Human Resources
Director Joyce Oreskovich,
and a video featuring 2015
Maine Hire-A-Vet employer
Goodwill Industries of North-
ern New England and a Vet-
eran Hire, Ryan Suga.

After opening remarks,
up to 80 employers will be
recruiting veterans and
non-veterans at a hiring
fair from 9 a.m. to noon.
Employers can take part in
“Military Culture 101” from
1 to 2:30 p.m. (registration
required) to learn about
structure, branches, ranks,
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