
Iwas sitting at the gate waiting
to board a Delta flight from
Logan International Airport
in Boston to LaGuardia Air-

port in New York City last week
when something unusual hap-
pened (at least in my experience).

The captain, our pilot, came out
to the gate to in-
troduce himself to
all of us waiting
to board the
flight. He wanted
us to know who
was flying the
plane and told us
to expect a
smooth trip until
our descent to La-
Guardia, when it
might get really
bumpy. He re-
minded us to keep our seat belts
on.

I wasn’t sure what to make of
this. Does he come out to the gate
and introduce himself to passen-
gers before every flight? Or was
the flight going to be more bumpy
and turbulent than usual, and he
wanted us to be prepared?

I am not a fan of turbulence, so
his announcement left me with
conflicted feelings. On the one
hand, I appreciated the communi-
cation. On the other hand, I be-
came anxious about the flight.

BY RUSS VAN ARSDALE
EXECUTIVE DIRECTOR NORTHEAST
CONTACT

Consumers in Maine have
known for some time that there’s
a lot of information about health
care. However, it has often been
difficult to use
available data to
make meaningful
decisions about
the quality and price of various
medical procedures.

The quest for meaningful com-
parisons became easier last week.
The Maine Health Data Organiza-
tion, or MHDO, launched a new
website, CompareMaine.org. The
keyword MHDO acting Executive
Director Karynlee Harrington
uses to describe the site is “trans-
parency.”

The organization put together a
consumer advisory group about
18 months ago. The agency asked
consumers what they would like
to see in a user-friendly website.

“One of the things they said
over and over is there is informa-
tion out there, but nobody’s asked
consumers what they want,” Har-
rington said last week.

What the consumers wanted
was a single site comparing com-
mon medical procedures, in terms
of cost and patient ratings. The
MDHO working group looked at
various websites — private and
governmental — to see what in-
formation was available and how
well organized it was. The result
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COURTESY OF GEOFFREY WARNER

Locals model Geoffrey Warner’s owl stool seats in front of the Stonington stone cutter statue.

Relieve the
pressure

BY ABIGAIL CURTIS
BDN STAFF

STONINGTON — Every crafts-
man wants to find the product
that strikes a chord with custom-
ers and seems to take on a life of
its own.

Fine furniture maker Geoffrey
Warner of Stonington has found
that dream product — an ergo-
nomically designed wooden stool
that has been endorsed by health
professionals as easing back pain,
and happens to look cute to boot.
He ships them all over the coun-
try and to places including Cana-
da, Europe and Australia. But it
all began with the economic slow-
down that hit Maine artisans and
craftsmen hard in 2008 and 2009.

“I called a meeting of a group of
artists and craftspeople on our is-
land. We came to my studio once
a month to talk about what we
could do to keep our cash flow
going and our sales going,” he
said. “My emphasis was for every-
body to come up with one very,
very simple design that was ex-
tremely economical and also
smart and beautiful, and in my
case, extremely comfortable.”

Enter the Owl Stool. The three-
legged stool he played with initial-
ly had a solid seat with no holes
cut into it. Warner took one reject
seat for his own use and began
hollowing out spaces in it to re-
lieve pressure on his sit bones.

“I kept grinding it and grinding
it,” Warner recalled. “Before I
knew it, I was looking at two
holes in the seat. My assistant

said, ‘Geoff, it looks just like an
owl face!’ Hence the name Owl
Stool.’”

He kept refining the design,
asking men and women to try it
out in order to get the most gener-
ically comfortable prototype. At
that point, it was clear he was
onto something, although he
didn’t know exactly what.

“We started selling it and going
to shows,” he said. “It just proved
to be extremely successful and
people loved the comfort. We
began to realize that people who
had back pain and other issues
were finding relief from sitting in
these Owl Stools.”

Warner and his staff then con-
sulted with Dr. Michael Aker, a
Blue Hill chiropractor, to angle
the seat correctly for proper spi-
nal alignment.

“Our culture is all wrong for sit-
ting,” Warner said. “When we go to
school we’re told to sit in these
chairs that are uncomfortable with
no back support and no lumbar
support. No one’s talking about pos-
ture. What the Owl Stool does is to
remind people to sit up straight.”

The stools range in price from
$195 for a kit to $625 for the best-
selling Rolling Owl Stool. Warner
said that he has sold about 500
stools this year, a 25 percent jump
from last year’s stool sales. All the
components are made in the Unit-
ed States, with the assembly hap-
pening at his Stonington studio.

“It’s been really rewarding,
being a wood doctor,” he said. “I
love it when we get feedback from
our customers. There’s a number

of people for whom it has changed
their lives.”

For information about Owl Stools,
call 207-367-6555, go to the
Geoffrey Warner Studio at 43

North Main St., Stonington, or
visit www.owlstools.com. The
website includes a list of places
around Maine and New England
to purchase or try out an Owl
Stool.

Holes in seat helpMaine-made
Owl Stools take off

Plowingahead through
good times and bad
Rocklandmanufacturer sees steady growth

BY STEPHEN BETTS
BDN STAFF

ROCKLAND — Rockland’s In-
dustrial Park is considered the
community’s unheralded hero of
economic growth, and snowplow
manufacturer Douglas Dynamics
is one of the driving forces behind
this success.

Douglas, better known as Fish-
er Engineering, has seen its work-
force grow steadily even during
the worst economic downturn
since the Great Depression.

The growth has been so signifi-
cant that Douglas is seeking per-
mission to greatly expand its
parking lot for employees’ vehi-
cles and manufacturing products.
The company will go before the
Rockland Planning Board at 5:15

p.m.Tuesday, Nov. 10, for its ap-
plication to expand the parking
lot.

The $750,000 project will begin
once the company receives the
needed government permits. The
lot is expected to be completed
next spring.

The City Council gave final ap-
proval on Oct. 14 to a zone change
for the two previously residential
lots on Thomaston Street, adja-
cent to Fisher’s manufacturing
plant, that will be the site of the
expanded parking lot.

Andrew Clement, operations
manager for the Fisher plant,
spoke before the City Council in
September about what led to the
need for additional parking.

He pointed out that in 2008,
which was an average year for the

company, the Rockland plant em-
ployed about 200 workers.

In 2009, the company construct-
ed a 53,000-square-foot addition to
its 130,000-square-foot plant at the
end of Gordon Drive in the indus-
trial park.

Employment has grown to 325
this year, Clement said.

He said the company has seen
success in introducing new prod-
ucts, including a new line of
plows and stainless steel sanders.
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Snowplow manufacturer Fisher Engineering in Rockland has grown
steadily during the past several years.

COURTESY OF GEOFFREY WARNER

Geoffrey Warner
(above) makes one
of his popular owl
stools in his Ston-
ington studio. War-
ner’s owl stools
(left), lauded for
their ergonomic
comfort, have been
sold all over the
country.
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