
Natalia Dyer, Cara Buono,
Charlie Heaton, Noah
Schnapp, Millie Brown,
Caleb McLaughlin, Gaten
Matarazzo, Joe Chrest, Joe
Keery, Rob Morgan, Ross
Partridge, Shannon Purser,
John Paul Reynolds, Mark
Steger and Chris Sullivan.
No casting has been con-
firmed for the upcoming
season.

The ’80s-set thriller fol-
lows the disappearance of a
young boy and a telekinetic
girl who helps his friends
with their search, while the
boy’s older brother and the
town police chief start their
own investigations.

Earlier this summer,
“Stranger Things” creators
Matt and Ross Duffer talked
about a second season in an
interview with Variety,
teasing what they have up
their sleeves for the next ep-
isodes of the show.

Before the renewal was
announced, the Duffer
brothers also spoke at the
Television Critics Associa-
tion press tour, telling re-

porters that there’s more to
the story and they hope they
get to tell it. “We want it to
feel like a big movie,” Matt

said. “But there’s a bigger
mythology, and there’s a lot
of dangling threads at the
end. We could explore it if

Netflix wanted to continue.”
Ross added, “It’s about

giving enough so the audi-
ence feels satisfied.”

Well, now with Season 2
coming along, it appears the
audience will be on their
way to satisfaction.
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The ‘80s-set thriller “Stranger Things” follows the disappearance of a young boy and a telekinetic girl who helps his
friends with their search.
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The cast of “Mr. Burns: A Post-Electric Play” performs a musical number in the Maine
premiere of the show at the Stonington Opera House recently.

Simpson is as kind and
smart as her cartoon coun-
terpart.

Glory’s Bart is a charm-
ing reluctant hero with a
much bigger heart than the
Simpson’s creator Matt
Groening ever gave him.
There is hope for a post-elec-
tric world if this boy is
around to worship.

The design team for “Mr.
Burns” goes over the top but
in a good way. Kat Nakaji’s
set, Ben LIeberson’s lighting
and Erica Desautels’ cos-
tumes create an eye-popping
third act that is as dazzling
and as dizzying as the dia-
logue.

“Mr. Burns” is a tri-
umph for Taintor and her
company. It is the first sea-
son she has programed at

the helm of Opera House
Arts. The producing artis-
tic director set out “to ex-
amine human beings in
states of crisis,” she wrote
in the program notes for
“Mr. Burns.”

“In the end, [Mr. Burns] is
a deeply complex piece of
theatre that explores how
we survive, how we adapt,
and how we create anew
from the ashes,” Taintor
wrote.

She got that right, but
like “An Iliad,” “Mr.
Burns” also is about the
power storytelling has over
human beings and the
heart’s longing for a hero,
even if that hero is just a
cartoon boy.

“Mr. Burns: A Post-Electric
Play” runs through Sunday,
Sept. 4, at the Stonington
Opera House. For informa-
tion, call 367-2788 or visit
operathousearts.org.
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“When they decided to
move, they said, ‘Why don’t
you come too?’” Creech
said. “My husband said,
‘We’ll put our house on the
market and if it sells we’ll
move.’”

It did. And they did, and
they’ve been living in Maine
ever since.

Creech’s granddaughter
began volunteering at a
farm in Rockport, mucking
stalls, leading 800-pound
cows around and feeding
them. That led her to join
4-H, and participating in
fairs, which she found she
loves.

“It’s this whole new de-
lightful world,” Creech said.
“We were full up with this
whole new experience. …
This living here, and living
and breathing cows.”

While Creech’s grandchil-
dren are used to inspiring
her work, she said that she
had a special moment with
her grandson Niko when the
advanced readers’ copies of
the books arrived. He want-
ed to be the first to read it
and did, with Creech read-
ing the last 20 pages of the
novel with him.

“It was the most moving
experience to me. Seeing
your words being read by
your own grandchild … At
the very end, he [said],
‘Awww, it was the right end-
ing,’” Creech said.

“Moo” is available where
books are sold. Creech will
be signing copies of “Moo”
at The Briar Patch on Cen-
tral Street in downtown
Bangor from 3-5 p.m. Thurs-
day, Sept. 8.
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Today, Pam Patten sells
about 50 different models of
traditional wooden whirli-
gigs, all made by Walston
Woodcraft of Mount Vernon,
Maine.

“The loons are very popu-
lar,” Pam Patten said, point-
ing out a newer design, its
wooden wings rotating in
the wind. “They’re beauti-
fully done.”

But it’s the sailboat,
which teeters back and forth
upon wooden waves, that
has been her top seller for
the past 30 years.

“Everybody wants a bit of
the coast to take back with
them,” she said. “Plus, it’s
cute.”

The lobster comes in at a
close second, its bright red
claws spinning round and
round.

A typical Walston whirli-
gig is 16 inches long by 11
inches tall and weighs about
2 pounds. Constructed of
solid white pine, they are
sealed with durable acrylic
enamel paint and finished
with silkscreened or hand-
painted detail. Each model
costs about $50.

While many of their de-

signs are scenes from Maine
rural life, they continually
release new designs, and
some of them have a mod-
ern flare. For example,
Walston Woodcrafts makes
a number of seasonal whirl-
igigs, including a Franken-
stein and Santa Claus in his
sleigh.

“I have a lot of repeat cus-
tomers,” Pamela Patten
said. “Some of them have
been coming here as long as
I’ve been in business. So I
always try to find something
new for them.”

While she doesn’t have a
set plan on what she’ll do
with her shop when she re-

tires, she hopes to pass the
business on to a family
member.

“I love what I do,” she
said. “That’s what’s kept me
here all these years.

Whirligig
Continued from Page C1

Fill theBoots at last
WaterfrontConcerts

BANGOR — Members of
Bangor Fire Department
Local 772 will continue its
partnership with the Mus-
cular Dystrophy Associa-
tion at 5:45 p.m. Saturday,
Sept. 3, at the Blink 182 con-
cert, and Sunday, Sept. 4, for
Rascal Flatts, at Darling’s
Waterfront Pavilion, 1 Rail-
road St., where they will do
their last two Fill the Boots
campaign of the season.

The goal is $40,000.


