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School
choice
isn’t just
for college

It is graduation season.
Throughout Maine, high
school seniors are receiving
diplomas en route to whatev-

er comes next for them. Those
continuing their education, rather

than enlisting in
the armed forces
or joining the
workforce, do so
with a bit of
irony. Why? In a
word, choice.

For most stu-
dents, their ZIP
code is their desti-
ny, as far as their
high school op-

tions go. Some have opportunities
to attend great private institu-
tions, but it is not the norm. Live
in Newport? You’re headed to No-
komis. Wilton? Buy a Mt. Blue
Cougars sweatshirt. Whether the
school is great or failing, that is
where you are going to go.

Yet the instant the diploma is
placed into the hand of newly
minted graduates, their educa-
tional options expand exponen-
tially. They can head to Orono for
engineering, Farmington for
teaching or South Portland for a
two-year nursing degree. Further,
they aren’t limited to Maine; New
England public schools partici-
pate in a program that offers dis-
counts to residents of other near-
by states.

Of course, like their high
school tenure, they have an op-
tion to attend private schools. The
difference? Tax dollars can be
used to subsidize and support edu-
cation at private colleges and uni-
versities. Pell Grants do not stop
at the edge of public school cam-
puses.

When it comes to higher educa-
tion, individuals are free to seek
out their own pace, their own in-
terests and make determinations
about value and affordability. If a
new graduate believes that, at
$50,000 per year, Bowdoin pro-
vides more value than the Univer-
sity of Maine at Fort Kent at
$7,000, he or she is free to choose
it — taxpayers are putting the
same grant funds toward both,
and the students will need to pay
for the premium they believe ex-
ists. But, if one of those seniors in
Newport wants to attend Maine
Central Institute instead of Noko-
mis, their family needs to get out
the checkbook. What a difference
a year makes.

This apparent contradiction
has always astounded me when
debates about school choice arise.
American universities — both
public and private — are widely
recognized as the best in the
world, and we have a lot of them.
Students from countless countries
flock to study here.

That does not mean our system
is perfect. Tuition costs have
grown 300 percent more than in-
flation since the 1970s, egged on
by ever-increasing ranks of ad-
ministration: assistants, deputies
and junior vice assistant deputies.
And easy credit has exacerbated
this tuition growth; when loans
are easier to get in larger
amounts, students become less
sensitive to the price today. Yet
despite problems, our higher edu-
cational system remains the un-
disputed champion of the world.
And it is all predicated on student
choice.

Within secondary education —
high schools — choice is not his-
torically foreign to Maine. In 2009,
the Obama administration recog-
nized this tradition of “tuition-
ing,” where towns without
schools paid tuition on behalf of
their students. It was often paid to
the “town academies,” such as
Foxcroft, Fryeburg and Washing-
ton, or the public schools of other
towns. Since then, it has expand-
ed to other private institutions —
as long as they do not dare profess
a faith — provided the student’s
town of residence does not have a

My new
business
model: Not
being a jerk

Last year I had a conversa-
tion with Christy Marx,
creator of the great — and,
I cannot resist, “truly out-

rageous” — cartoon “Jem.” She
told me what would come to be

one of my work-
ing philosophies.

She said, “I
have a pretty firm
rule that life is too
short to work with
[jerks], so I avoid-
ed them as much
as possible.”

Time is too
short to wait to
become some-

thing better. And when it comes
to avoiding jerks, you have to —
to lift the King of Pop’s righteous
cliche — start with the man in the
mirror.

These are the foundations upon
which my partners and I built
have built our business company.
Broadly, outside the work that we
do, we work hard to not be jerks.
Specifically, we are devoted to
putting our employees and com-
munity first, paying creatives
well for their labor and expertise,
prioritizing use of our channels
and resources for giving voice to
marginalized communities and
sharing space for enriching chal-
lenging dialogue.

As far as we are concerned,
honoring these values in a variety
of different ways is as important
to — as they are, in part, responsi-
ble for — our bottom lines.

Community has always been
something that has driven me,
and that started back with music,
really — and punk rock, specifi-
cally. In a recent conversation be-
tween Chris Gethard and Mark
Maron, Gethard recalled a time
when he was at a hardcore show
as a teenager, and he was really
bummed out and wearing it on his
face. The singer of the band ap-
proached him — those shows
were always so small, and there
was little hierarchy between the
musicians and the audience be-
cause the audience made the mu-
sicians’ jobs possible. That stuck
out for him, he said, and he tries
to incorporate that into every-
thing he does.

The same goes for me. I remem-
ber traveling with my friend Na-
thaniel Whittemore, who for the
past 10 years has been at the fore-
front of what’s going on in entre-
preneurship and startups. He
wanted to start a conference root-
ed in that approach — we both
were punk kids — where there
wasn’t really a clear line between
the audience and those with the
coveted wisdom. He started Glob-
al Engagement Summit out in
Chicago based on that model,
back before social media had real-
ly decentralized these power dy-
namics, and as radical as it felt
then, it’s a norm today.

It’s one I see utilized even local-
ly, here at Maine Startup and Cre-
ate Week. We are inseparable
from our communities because
they make us possible.

Which brings us to addressing
what, exactly, it means to be a
jerk and how we can change our-
selves so we don’t attract them or
exist in environments that elevate
or celebrate them. And I think the
most fundamental piece of doing
so is to, in the spirit of that punk
approach, always honor, respect
and give back to your community
however you are privileged to be
able to do so.

Give the maximum, not just
barely enough to get by. And you
probably won’t become the next
unicorn by doing so, but you’ll
find yourself surrounded by some
greatness.

In a marketplace, you’re never
the only person performing your
service, manufacturing your widget
or creating that invention. You can,
though, be the one who returns the
greatest value to your community.
The one who is not a jerk.

See Cianchette, Page D3 See Steed, Page D3

Red stateMaine?
BY CHRISTOPHER BURNS
BDN STAFF

With the Republican presidential nomina-
tion effectively in his pocket, Donald
Trump plans to expand the electoral
battleground to Maine and other states

considered Democratic strongholds in anticipa-
tion of a tough fight against presumptive Demo-
cratic nominee Hillary Clinton.

But the real estate mogul and reality TV star en-
ters the fight in Maine as an underdog. Democrats
have won every presidential election in Maine
since 1992, so history strongly favors Clinton.

“It’s a real long shot and a tremendous
amount of resources he would have to expend
for a single electoral vote,” Robert Glover, a po-
litical scientist at the University of Maine in
Orono, said of the strategy.

Yet, this has been an election cycle that has
defied expectations. Trump has risen to the top
of the Republican field on the updraft of an anti-
establishment mood among the electorate. His
promises to build a wall along the U.S.-
Mexico border, bar Muslim immigra-
tion into the U.S. and adopt protec-
tionist trade policies resonate with
working-class Maine voters.

Like Gov. Paul LePage, Maine’s
first Republican governor in 16
years, Trump has shown an abil-
ity to defy conventional wisdom
and expectations. Even with the
long odds, he may have a chance
to flip Maine red.

‘A fool’s errand’
The announcement that the

Trump campaign would take the
fight against Clinton to Maine and
other states that favor Democratic candi-
dates is consistent with the unorthodox elec-
toral fight the Republican has waged so far.

Maine voters haven’t sent a Republican to the
White House since 1988, when George H.W.
Bush, who owns a house in Kennebunkport, ran
to succeed President Ronald Reagan, who Main-
ers also backed in the 1980 and 1984 elections.
Even voters in the more conservative 2nd Con-
gressional District have backed Democratic
presidential candidates.

The University of Virginia Center for Politics
ranked Maine among the “safe” Democratic
states in its map of potential electoral battle-
fields, its bluest rating.

All of this indicates Trump needs to make sig-
nificant investments in time, energy and staff to
flip Maine from blue to red, according to Mike
Cuzzi, a Democratic political strategist.

“Maine has by no means been a swing state in
over a quarter of a century,” Cuzzi said. “One
has to wonder whether this is a fool’s errand to
try to invest in a state like Maine and move it
from blue to red.”

Attempts to reach the Trump campaign’s

press office for information about its Maine
strategy were not successful.

But Maine is no sure bet for Democrats either,
according to Jason Savage, executive director of
the Maine Republican Party.

No Maine Democrat has won a statewide race
in nearly a decade. The GOP won the last two
gubernatorial contests. Republicans hold the
state Senate. And Republican Bruce Poliquin
broke the Democrats’ nearly two-decade grip on
the 2nd District seat.

A Gallup survey released in February found
that Republicans in Maine have a slight advan-
tage over Democrats. Of the surveyed Mainers,
43 percent identified as Republican compared
with 39 percent who identified as Democratic, a
reversal from Gallup’s last statewide survey.
Voter registration data from the Maine secre-
tary of state’s office show that Democrats out-
number Republicans by 55,000. Most registered
voters are unenrolled.

Against this backdrop and with the 2nd Dis-
trict as a tossup, according to the Cook Political

Report, Trump could have an opening to
flip central and northern Maine red.

(The Cook Political Report ranks the
1st Congressional District as solid
blue.)

“I think Mr. Trump has a very
good chance,” Savage said.
“Maine has been trending Re-
publican since 2010, and I think
the 2nd Congressional District is
ahead of that trend.”

Maine is one of two states —
Nebraska is the other — that

doesn’t award its electoral college
votes on a winner-takes-all basis.

So Trump could walk away with at
least one of Maine’s four electoral

votes in November.

No love for Clinton
When it comes to a general election matchup

nationwide, Clinton is projected to easily beat
Trump by a wide margin, according to a poll
from Morning Consult, seizing 328 electoral
votes to his 210. A faceoff in Maine, however,
sees Trump with a slight edge over Clinton,
though it falls within the poll’s margin of error.

“It’s apt to be [a] closer [race] in Maine than
historical contests, but based on all precedents
and electoral history I still think it is very much
Clinton’s state to lose,” Cuzzi said.

Trump and Clinton, though, are more unpopu-
lar nationally than any other presidential candi-
dates since at least the 1980 election, according
to FiveThirtyEight. Neither candidate is particu-
larly well-liked in Maine, either, with a poll
from Critical Insights finding that 64 percent of
surveyed Mainers saw Trump as untrustworthy
and 55 percent thought the same of Clinton.

But in a one-on-one matchup, Trump may be
able to use voter distrust of Clinton to his advan-

See Trump, Page D3
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In general election,Trump sees a chance to
expand the Republican vote

Despite problems,
our higher educational
system remains the
undisputed champion
of the world. And it is
all predicated on
student choice

MICHAEL
CIANCHETTE

ALEX
STEED


