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When patients use a telemedicine
service offered through their health
insurer or employer, they can get
routine care at any time, without
having to go to a doctor’s office or
urgent care center. But they usually
know very little about the doctor or
nurse on the other end of the phone
or on the screen.

“It’s a blind date,” said John Jess-
er, an executive with Anthem, one of
the nation’s largest health insurance
companies, which offers its cus-
tomers telehealth services through
LiveHealth Online, giving them ac-
cess to medical care 24 hours a day,
seven days a week.

Now American Well, the company
behind Anthem’s service, is betting
that people would rather choose
the doctors or nurses they consult
with online, much as they select an
urgent care center or a specialist.
American Well, which offers tele-

health to more than 100 million peo-
ple, has unveiled an online market-
place where health plan customers
will be able to choose from a menu
of doctors.

“Do you care which physician you
see?” asked Dr. Roy Schoenberg, a
founder of American Well. “The re-
ality is yes.”

For insurers and employers, the
appeal of online care has the poten-
tial for lowering costs. Checking a
child’s nagging cough over a video
call could avoid an expensive trip to
the emergency room.

But some insurers, including
Medicare, are reluctant to pay for
a virtual visit, and regulatory ques-
tions are swirling over whether doc-
tors should be able to care for pa-
tients across state lines. There are
also concerns that people may use
the services for conditions that they
would normally treat themselves,
like a sore throat, meaning that the
visit is an extra expense, not a sav-
ings. Critics also question the quali-
ty of care, worrying that it could be
easier to misdiagnose a condition if
a patient is not physically with the
doctor or nurse.

Mr. Jesser, of Anthem, however,
says it is more a question of how
telehealth will evolve, not if.

“Consumers want health care
when they want it, ” he said.

Anthem plans to start by offering
customers in Ohio, Pennsylvania
and West Virginia the option of se-
lecting nurse practitioners from the
Cleveland Clinic, one of the nation’s
leading health systems.

The idea “is one of the major game
changers,” said Dr. Peter Rasmus-
sen, who oversees distance health
for the Cleveland Clinic, which also
recently partnered with American

Well and CVS Health, the drugstore
chain, to offer virtual care.

Nemours, which offers pediatric
care in several states, is also joining
the online marketplace. Nemours
will give parents in Florida — who
use American Well directly through
its Amwell online service — access
to its pediatricians. The system
plans to expand its services to Dela-

ware and Pennsylvania later in the
year.

“Accessibility is a big problem for
families,” said Dr. Shayan Vyas, who
oversees Nemours’s Florida tele-
health operations. Parents want to
know the person counseling them
on their child’s earache is offering
the best medical advice, and is not
simply willing to prescribe antibiot-
ics, he said.

Analysts say telehealth is not
likely to evolve into a substitute for
in-person care, but will instead be a
way for providers to better connect
with patients. “It’s not a competition
between physical and virtual,” said
Dr. Kaveh Safavi, a senior managing
director for Accenture, a consulting
firm. A patient might see a special-
ist online who works closely with a
local doctor for in-person care.

Other health systems that have
worked with American Well to offer
telehealth to their patients are also
contemplating joining the new mar-
ketplace.

“It’s definitely an intriguing idea
that we are going to look at closely,”
said Brian Wayling, an executive at
Intermountain Healthcare, a system
in Salt Lake City. “It allows us to en-
sure our standards of care and proto-
col reach the most people possible.”
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American Well will allow
clients to choose their
doctors or nurses.

Q & A

¶ What information must I
provide to get a free score from
Discover?
Consumers must provide basic
information like their names
and addresses, as well as their
Social Security numbers. They
must also answer security ques-
tions, similar to those asked
when consumers obtain their
free credit reports online. The
questions might ask a consumer
to confirm a previous address.

¶ Is the Discover offer for a sin-
gle, one-time credit score?
Discover says consumers can
look at the score at any time
and that it will be updated at
least every 30 days.

¶ Where can I get a free copy of
my credit report?
You are eligible for a free copy
of your credit report once a year
from the major credit reporting
bureaus. (Equifax, TransUnion
and Experian are the three ma-
jor credit reporting bureaus.)

Telemedicine Extends Its Reach

Discover’s
Free FICO
Scores

Lives Heedless of Consequences

The Paranoid Survive. But They Burn Out.

Of the more than 200 college appli-
cation essays that students sent The
Times this year, this is one we liked
best. The essays reveal that children
are watching and listening when
parents talk and learning important
lessons.

In 2015, Northville, the place I con-
sider to be my hometown, was
named the snobbiest city in Michi-
gan. I prefer to describe Northville
as reckless.

The more enterprising students of
Northville High School specialize in
the selling of three goods: marijua-
na, Adderall and test answers, all
goods many of my peers don’t think
twice about using. We’re from North-
ville. Most of us know nothing of con-
sequences or responsibility for our
actions, because our fathers can cov-
er for us with cash and connections.
We’ve been raised in such privilege
that we feel enabled to say and do
whatever we want, thoughtlessly.

Several years back, when the rap
aesthetic was prominent, most of the
males came to school in jeans that
sagged below their designer boxers,
sporting T-shirts and necklaces that
likely cost more than the weekly in-
come for the average person, in im-
itation of their favorite rapper. They
carried themselves like Eminem

and spewed out Jay Z verses about
being raised in extreme urban pov-
erty and racism, before parroting
their parents’ views on the “commu-
nist” welfare programs.

Derogatory terms for gays, the
disabled and people of color are
shouted in the hallway, right over
the heads of people to whom those
refer. From experience, I can certify
that the administration does little

besides halfheartedly admonishing
reported bullies and sending them
on their way to continue their reign
of terror.

To my chagrin, I have occasion-
ally fallen into a similar mind-set. I
once asked a friend what advanced
placement tests she planned to take.
She replied that her family couldn’t
afford any. I had forgotten how bad
her circumstances were and had

asked my question without think-
ing. I found myself victim to the dis-
ease that infiltrates Northville, the
same carelessness I despise. North-
ville’s gilded bubble caused me to
forget that some don’t have the lux-
ury of affording even the reduced
price of standardized tests.

This recklessness creates a sense
of emptiness for me. Superficial,
materialistic and shallow, we’re all
too busy going on to the next thing,
focusing on getting an A and not
about learning the material, and
getting our rib into a conversation
without listening to what was ac-
tually said. Our sole aim is to keep
moving. Where, how and at what
cost are irrelevant questions to us,
and thus we manage to remove all
trace of purpose from our actions.

My most prominent goal has al-
ways been to leave Northville be-
hind, to find a world in which people
act consciously, aware that their
actions affect others, and choose to
delve deeper by asking questions
and seeking legitimate answers
that may differ from their limited
understanding. In the meantime,
I aspire to prepare myself by be-
ing more thoughtful, informed and,
most of all, careful.

EDUCATION
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Perhaps you’ve heard the expres-
sion, “Only the paranoid survive.”
It’s the title of a book by Andrew
S. Grove, the former chairman and
chief executive of Intel.

When I read this book in late 1999,
I bought into the need to always be
looking for opportunities and to live
my life at full throttle. I was afraid
that if I stopped to rest, relax and
recover, I wouldn’t “make it.” I was
paranoid, and I was surviving — but

just barely.
Nonstop meetings and long to-do

lists were the norm. As the stress
added up, I played hard to help me
deal with it. I started cycling and
brought the same mentality with
me. I rode hard every time I went
out until I got sick or injured and
had no choice but to take time off. I
repeated this process for years. Go
super hard. Crash. Be forced to rest.
Feel better. Repeat.

I had to face an underlying prob-
lem. I’d bought into being paranoid,
into never letting up.

I’m not alone. I have a friend

who makes a lot of money, but he
always talks about how broke he is.
He’ll even pull out the lining of his
pockets to demonstrate that they’re
empty. I asked him why he keeps
claiming poverty.

He told me that he and his wife
purposely keep their checking ac-
count balance low so they always
worry about overdraft fees and
avoid spending money. This is a
great approach if you want to save
money — and be miserable.

But there’s a better way to deal
with the extra resources in our
lives. It starts with thinking about

the extra time or mon-
ey in our lives different-
ly. Instead of spending
every extra ounce of
energy, maximizing
every minute and us-
ing every cent, look for
ways to reinvest it.

Think of the com-
pounding power of reinvesting
interest and stock dividends over
time. The same is true for time and
energy, and the returns are expo-
nential.

Whatever that thing you’re do-
ing, it’s time to stop. Take a walk at

sunset. Keep a twenty handy and
see how long you can go without
spending it. Get used to the idea of
having a little bit of excess in your
life.

Better yet, don’t be afraid to do
nothing.

Getting free access to consumer
credit scores is becoming easier.
More credit cards and lenders have
been making free scores, including
versions of the FICO score, avail-
able to their customers.

Now, Discover is making FICO
credit scores available free to any-
one — even to people who don’t
have a Discover card.

The scores are available to con-
sumers who register online at Dis-
cover’s “Credit Scorecard” feature.
“They do not need to apply for a
card” to obtain a score, said Julie
Loeger, chief marketing officer for
Discover.

Credit scores are three-digit sum-
maries of the information available
in your credit report. They are used
by lenders to determine whether to
give you a loan and what interest
rate to charge.

Why would Discover and its part-
ners, FICO and the credit bureau
Experian, which provides the data
used to create the scores, want to
offer the scores free?

Ms. Loeger said the company re-
ceived a big response when it began
offering free FICO scores to its card
customers in 2013 and has gradu-
ally been broadening its offerings.
“We got a lot of very positive feed-
back,” she said.

Discover also hopes, of course,
that the feature will help attract
new customers to its credit cards.
“I’m not going to say we don’t want
to be America’s favorite credit card,”
Ms. Loeger said.

There may be offers for Discover
cards embedded on the website and
links that compare the card with
other offerings, Ms. Loeger said,
but there is no obligation for users
to click on them.

The company also pledges on the
website that it won’t sell consumer
data to outside companies.

John Ulzheimer, an expert on con-
sumer credit, said increased com-
petition faced by FICO from other
credit score providers, like Vantag-
eScore, as well as greater scrutiny
of credit bureaus from regulators,
were probably factors in the in-
creased access to free scores. The
Consumer Financial Protection Bu-
reau, for example, has urged cred-
it card companies to make credit
scores more widely available to
consumers.

Legislation has been proposed in
Congress that would overhaul the
credit reporting system to make it
less confusing and to give consum-
ers access to free credit scores along
with their free annual credit report
— the data used to create the scores.

There are now so many options
for free scores that it doesn’t make
sense for most consumers to pay
to get one, Mr. Ulzheimer said. “If
you can’t get a free credit score,” he
said, “you’re not really looking.”

YOUR MONEY
ANN CARRNS
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BECOMING CAREFUL Erica Meister describes her hometown, Northville, Mich.,
as reckless. She plans to attend Stanford University in the fall.
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MEDICINE
GOES ONLINE
Kari Gali, a
certified nurse
practitioner, uses
the Cleveland
Clinic’s online
system to help
patients via a
computer.

“Do you care which physician
you see? The reality is yes.”

DR. ROY SCHOENBERG

a founder of American Well

In a life of privilege,
a yearning for
thoughtfulness.
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