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They are two former professional
athletes whose prospects started
out quite differently.

Bart Scott went undrafted coming
out of Southern Illinois University
but ended up playing 11 seasons in
the National Football League, and
made it to the Pro Bowl in 2006.

Antoine Walker, who led the Uni-
versity of Kentucky to a National
Collegiate Athletic Association bas-
ketball championship in 1996, was
a first-round draft pick and won a
National Basketball Association
championship in 2006 with the Mi-
ami Heat.

When it came to money, the two
men ended up differently as well.
Mr. Scott’s last contract with the
New York Jets was worth $48 mil-
lion. He managed his money well
and is now a commentator for CBS
Sports. Mr. Walker made $108 mil-
lion during his career, then lost most
of it. He filed for bankruptcy protec-
tion in 2010, just two years after re-
tiring from the N.B.A.

The two are now working as con-
sultants to a financial education

program for college athletes devel-
oped by Morgan Stanley.

Mr. Walker says he sees his work
in the program as a way to make
something good out of losing all his
money. “I try to be open and trans-
parent,” he said. “I tell them how I
lost my money. I tell them the things
that I did and did not do. It’s the
only way to be.”

The lessons, though aimed at
college athletes, are universal for
all college students. While the pro-
gram gives advice to the few who
may turn pro, its focus is more on
the many athletes who will have to
adapt to life outside a big-time col-
lege sports program where every-
thing isn’t paid for.

Chevy Graham, a senior who
plays cornerback for the Univer-
sity of Kansas football team, said
Mr. Walker’s story stuck with him.
“It was given to his family, the peo-
ple around him, bad business ven-
tures, cars,” Mr. Graham said. “It
was shocking to see that amount of
funds being wasted and distributed
in that manner.”

The financial options for that
small subset of college athletes who
may turn pro are certainly different
from those of their peers.

Kenton Adeyemi, who was a de-
fensive lineman at the University of
Connecticut, has tried out with two
N.F.L. teams, playing four preseason
games with the Cleveland Browns.

“They did this one skit where your

mom called and asked to borrow
$5,000. What are you going to say?”
Mr. Adeyemi said of the financial
education program. “The kids who
aren’t in the revenue sports — like
a rower — were thinking, what is
in this for me? But they’re showing
various levels of income and how
your money should be managed.”

He was eventually cut from the
Browns. And if he doesn’t get called
up this fall, he will need to use his
economics and political science de-
gree to look for a far less-lucrative
job, just like other graduates from
the class of 2016.

Either way, he said, the seminar
at the University of Connecticut —
where more than 90 percent of its
700 student athletes participated —
helped him feel better prepared.

“As an undrafted guy, I didn’t

have this, but you have first-round
draft picks who have millions of dol-
lars in their pockets,” Mr. Adeyemi
said.

The program is grounded in what
it calls the seven financial pitfalls
for athletes.

“It’s not what is a stock or bond,”
said Drew Hawkins of Morgan Stan-
ley. “Some of the initial information
is around the basics — put a budget
together, how to save, what’s good
credit and bad credit, making smart
decisions with their dollars and re-
sources.”

To that end, the program dwells
on budgeting — or as it puts it to the
students: Don’t spend everything
you earn and then some.

“I remember Bart Scott saying,
‘You don’t think LeBron James has
a budget?’ ” said Reese Randall, a

running back on the University of
Kansas football team.

Mr. Randall, who expects his foot-
ball career to end at Kansas, said
Mr. Scott’s exercises on budgeting
resonated the most with his team-
mates. “He had us go through a
stack of cards on what you’d invest
money in,” he said. “An emergency
fund was the first thing you’d think
about, real estate was the last. You
had to sit down when you had them
in the wrong order. Of the 100 peo-
ple, only four had them all right.”

Mr. Scott said his own experi-
ence in the N.F.L. taught him how
to budget before he signed his free
agent contract. “I was one of those
league minimum guys,” he said. “I
made $225,000, $275,000, $300,000
then $600,000. There are going to be
guys who can do a lot more than you
can because they make more mon-
ey. Leave the competition on the
field and live within your means.”

That advice could apply to any
college graduate. Of course, ath-
letes with scholarships have an
advantage over many students
who have to take on debt to pay for
school. Athletes are going to start
their careers without that burden.

“Since 98 percent of the student
athletes are not going to go on to
be professional athletes, you could
argue that all college students need
the same training and conversations
that we provide to this body,” said
Mr. Hawkins of Morgan Stanley.
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Q & A

¶ What loans are eligible for
HARP refinancing?
Loans must have originated
on or before May 31, 2009, and
must be owned or guaranteed
by either Fannie Mae or Fred-
die Mac. The property must
have a loan-to-value ratio —
the mortgage divided by the
home’s value — of 80 percent
or higher. (A $140,000 house
with a $130,000 mortgage
would have a loan-to-value
ratio of about 93 percent.)
The borrower must have had
no late payments in the previ-
ous six months, and no more
than one late payment in the
previous year.

¶ Do I have to do a HARP
refinancing with my current
lender?
No. You should start by con-
tacting your loan servicer, but
you should also check other
lenders to compare rates and
fees, said Ms. Lantz at Zillow.
Search on the HARP website
for local lenders.
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For High-End Fliers, Bags to Keep

Holding On to Grudges
Brings You Little Return

Onboard amenity kits for first- and
business-class passengers on inter-
national flights are becoming hot
items. While carriers may be strip-
ping away perks for economy cus-
tomers, they are lavishing them on
the front-of-the-plane set.

Some airlines are commissioning
luxury fashion labels like Ferraga-
mo to design the bags, while others
are tapping local artisans for the
job. And the toiletries go beyond
the basics with products from high-
end brands like Bulgari and La
Prairie.

Here, a look at the luxe kits that
seven airlines have created for
their international first- and busi-
ness-class passengers. And even in
economy class, we found one worth
mentioning.

SINGAPORE AIRLINES
Class of Service: First
The Bag: Men and women re-

ceive separate Salvatore Ferrag-
amo-designed bags, introduced in
late 2014. For men, it’s a chic black
toiletry case; women get a small
cream and black clutch that could
do double duty as an evening bag.

The Goods Inside: All from Fer-
ragamo: a lip balm, hand cream,
cleansing towel and one-ounce eau
de toilette from the brand’s Acqua
Essenziale line for men and similar
products for women from the Signo-
rina line.

EMIRATES
Class of Service: First
The Bag: The airline collaborat-

ed with the Italian label Bulgari on
eight designs, four for men and four
for women. The sets change every
nine months. Men’s bags at the mo-
ment are made of rich leather and
come in brown tones; women’s, in
either cream or brown, have a satin
finish.

The Goods Inside: The products
for men include travel-size Bulgari
body lotion, after-shave balm and
cologne, deodorant, shaving cream
and a razor from Truefitt & Hill,
the prestigious London barbershop
that claims to be the world’s oldest;
women receive Bulgari body lotion,
face cream, cologne spray, a tow-

elette as well as a mirror and fold-
able hairbrush.

ETIHAD AIRWAYS
Class of Service: First
The Bag: Artisans at Sougha,

a socially conscious group based
in Abu Dhabi, designed the dark
brown cotton bags. There are dif-
ferent ones for men and women,
and the patterns on both reflect the
traditional Emirati Sadou style of
weaving.

The Goods Inside: Moisturizer,
hand cream and lip balm from the
New York City-based beauty brand
Le Labo; pulse-point oil and pillow
mist to help passengers sleep; a
dental kit, cotton pads, Q-tips, socks
and an eye mask. Men also get a
shaving kit.

LUFTHANSA
Class of Service: First
The Bag: Passengers will receive

kits from the luggage brand Ri-
mowa. They’re available in four col-
ors: a deep red, dark green, black
and gray.

The Goods Inside: The dental
set, soft socks and mints aside, the
travel-size products from the Swiss
brand La Prairie are the highlight.
They’re suitable for both men and
women and include the line’s Cel-
lular Time Release Moisturizer In-
tensive, a cream that claims to keep
skin hydrated and smooth for up to
16 hours.

AMERICAN AIRLINES
Class of Service: Business
The Bag: Cole Haan designed

the fashion-forward vegan leather
bags; they come in eight color com-
binations like yellow and black. The
shades rotate every few months.

The Goods Inside: All the essen-
tials including a dental kit, a $75
credit to use toward a $250 Cole
Haan purchase, foam headphone
covers and lip balm, lime and cori-
ander body lotion and mouthwash
from the New York City-based C.O.
Bigelow Apothecaries.

UNITED AIRLINES
Class of Service: BusinessFirst

The Bag: A sleek tan synthetic
leather bag wrapped in one of six
postcards with images from Unit-
ed’s archives, a nod to the compa-
ny’s 90th anniversary.

The Goods Inside: Hand cream,
lip balm and towelette from the
British spa brand Cowshed; navy
skidproof socks, eye mask, comb
and dental kit.

TURKISH AIRLINES
Class of Service: Economy
The Bag: First-class fliers get

Jaguar-branded bags, and the Pari-
sian fashion house Cerruti is behind
the ones in business, but the pick-
ings are far from shabby for econo-
my passengers: The airline teamed
with two upscale brands, Chopard
and Institut Karite, to design the
kits. Chopard’s is black, and Institut
Karite’s comes in four shades in-
cluding an eye-catching turquoise.

The Goods Inside: Rubber sole
soft slippers, eye shades, soft non-
skid rubber sole tube socks, a hair-
brush, ear plugs, a dental kit and
shea butter lip balm.

Seven years after the federal gov-
ernment first offered an option to
help some homeowners refinance
into more affordable mortgages,
the program is being extended, and
plans for a new refinancing pro-
gram are being completed.

The Home Affordable Refinance
Program, or HARP, will continue
through September 2017, the Fed-
eral Housing Finance Agency said.

The program allows people who
owe more than their home is worth,
or who have little equity, to refi-
nance into a loan at current low in-
terest rates. More than 3.4 million
homeowners have refinanced their
mortgages, according to the hous-
ing finance agency. Still, more than
323,000 loans are estimated to re-
main eligible for refinancing under
HARP.

Erin Lantz, vice president for
mortgages with the real estate
site Zillow, said about 12 percent of
mortgaged homes remained under-
water at the end of June. But bor-
rowers may still not be aware that
the HARP program exists, she said.
Or, if they failed to qualify in the
program’s early years because of
missed or late payments, they may
think they remain ineligible.

Some borrowers may be suspi-
cious that HARP is “too good to be
true,” or they may simply not want
to take the time to apply, said Jay
Plum, head of consumer and mort-
gage lending at Huntington Bank in
Columbus, Ohio.

Madonna Barwick, 49, a teacher
who lives in Canfield, Ohio, lowered
her monthly payment by more than
$300. Her rate dropped to just over
4 percent from more than 6.6 per-
cent. “It was a blessing,” she said.

I have been humbled by the hun-
dreds of emails I received in re-
sponse to my essay encouraging
people to let go of grudges, slights,
and underperforming investments.

Letting go is no small thing, and
it certainly isn’t easy. But according
to my scientific calculations, 97.435
percent of you reported that it’s not
just possible, but also completely
worth it. But the emails that stuck
with me the most were the other
2.565 percent who had trouble let-
ting go. Most of these people suf-
fered a terrible injustice, and most
of them had some serious questions
about my advice.

Those emails gave me pause. And
yet, the more I thought about them,
the more I found myself doubling
down on my position. To be clear,
I’m not saying everyone deserves
forgiveness. I’m not suggesting a
universal moral or ethic.

What this is really about is smart
investing. Think of the energy and
the time you put into the things that
happen to you as investments. The
simple question I’m asking is what
return are you getting by holding on
to something painful, frustrating or
irritating?

We get a larger return on invest-
ments we make in love, happiness
and personal well being, than we do
investing in hate, anger and indig-
nation. By continuing to invest in
things that hurt you, you only cause

yourself more hurt.
Among all the emails I got, two

stuck out. They were almost iden-
tical. Both had been wronged in
similar ways, except for one little
difference. The writer of the first
email had worked through the hurt,
let go and moved on; the writer of
the second email vowed not to let
go. Which one is earning a better
return on investment?

I’ve noticed for myself and
through your emails a few ideas
that may help you start your new
investing program:

■ Time helps. Sometimes this is

just a few breaths and count-
ing to 10. Sometimes, it is
years.

■ Learn from the wisdom of
others. A number of you men-
tioned the work of Byron Ka-
tie. I can vouch for it. Michael
Singer’s book, “The Unteth-
ered Soul,” changed my life,
too. You may find it valuable
to add some of these ideas to
your life.

■ Get help. There are profes-
sionals dedicated to helping people
let go. There is no shame in thera-
py. Very good therapists have made
huge differences in my life, and many
of you said that same thing. I’m not
saying this is easy, or that it will hap-
pen overnight. The things we have
the most trouble letting go of are the
things we probably need to let go of
the most. Imagine how much energy
you could have to invest in more pos-
itive things if you did.

If you are willing to share, I would
love to hear. Please email me at hel-
lo@beingcarl.com.

YOUR MONEY
ANN CARRNS

SKETCH GUY
CARL RICHARDS

CHRISTOPHER CAPOZZIELLO FOR THE NEW YORK TIMES

FUTURE
PROSPECTS
Kenton
Adeyemi, who
hopes to be
called up by
the N.F.L., said
a financial
education
program for
athletes made
him feel better
prepared
to face the
future.
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One tells college athletes
how he earned millions,
but then lost it all.

LUXE TRAVEL KITS Clockwise from top left, bags for Singapore Airlines, Etihad Airways, Turkish Airlines and United.
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