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Find your perfect provider at MatchMe.EMMC.org or call 973-7090.

Our new site makes finding a primary care provider super simple.
Choose a provider based on gender, location, health interest, and even hobbies!

Visit our site, fill out the short questionnaire, and you’ll bematched with a provider
that’s perfect for you.

It’s one way EMMChelpsmake your life a little more remarkable.

Finding a new
primary

careprovider
is easy aspie!

(Actually,

it’sway
easier.)

Day of Hope to return to
BangorWaterfront on
Sept. 19

Area churches and the
City of Bangor will once
again host the Day of
Hope, in conjuction with
the Convoy of Hope. This
year’s event is set for 10
a.m. to 3 p.m. Saturday,
Sept. 19 on the Bangor
Waterfront. Organizers
will offer free groceries,
clothing, winter coats and
services, including hair-
cuts, manicures, family
portraits, hot meals, in-
formation on resume
writing and job hunting,
live music and health and
dental screenings to those
in need in the greater
Bangor community.

The Convoy of Hope is
an international charity
based in Missouri that
provides free assistance
to the impoverished, hun-
gry and hurting. It helps
sponsor events such as
the Day of Hope all across
the country. Last year’s
Day of Hope in Bangor at-
tracted more than 2,500
people seeking help with
basic needs. Dental hy-
gienists, hairstylists and
other community mem-
bers volunteered to pro-
vide services.

For more information,
visit http://trcbangor.
com/dayofhope.

Born LearningTrail
completed at Downeast
Circle in Bangor

Bangor Housing has
partnered with WBRC,
United Way, Penquis, Pe-
nobscot Job Corps, and
AmeriCorps to create the
Born Learning Trail, an
interactive, playful out-
door learning tool that
promotes early literacy
and encourages physical
activity for young chil-
dren.

Constructed in the
inner area of Downeast
Circle, located off the
Davis Road, the Born
Learning Trail contains
signs with instructions
for simple games that will
turn an excursion at the
park into fun learning
moments. There are ten
signs on the Born Learn-
ing Trail, with sugges-
tions for activities like
pretending to move like
an animal, walk like a
duck, jump like a frog and
others. The theme of the
trail is “Watch! Stop!
Learn! Play!” which en-
courages parents and
caregivers to follow their
child’s lead, build their
curiosity and confidence,
and reinforce the learning
already under way. Chil-
dren are constantly learn-
ing right from birth, and
what they learn depends
on the experiences they
have each and every day.

The trail is part of Unit-
ed Way’s Born Learning
program, a long-standing
initiative to support early
learning and school readi-
ness and help parents,
caregivers, and communi-
ties create quality early-
learning opportunities for
young children. The
grand opening, which will
include a ribbon cutting
ceremony, games, prizes
and refreshments, will be
held from 3:30-5 p.m. on
Friday, Sept. 18 at the
trail. All are welcome.
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Cue dramatic intro music:
Twenty-six contestants will
compete for $100,000. Only one
will go home a winner. That’s
the broad framework of a new
business pitch show premier-
ing in Maine on Saturday
night, but it’s hardly the point.

Con Fullam, creator of
“Greenlight Maine,” said his
show builds on the investor-
driven ABC series “Shark
Tank” but aims to generate
more attention for Maine-
grown startups that he said
hold the leading promise for
the state’s economic future.

“This show is the antithesis
of ‘Shark Tank,’” Fullam said.
“Nobody gets eaten or beaten
in this show, or gets bought.”

If you’re looking for in-
stant gratification, forget
that, too. The full show sched-
ule delays the date for nam-
ing a winner until next year,
with 13 episodes featuring
two businesses set to air from
September into December,
leading into a final live show.

“We’re not looking for
high drama,” Fullam said.
“Its purpose is to elevate
entrepreneurship in Maine
and to encourage a whole
hell of a lot of it.”

When it comes to getting
eyeballs on TV, Fullam
said, “America loves a
trainwreck,” but he thinks
the show focused on Maine
entrepreneurs, their ideas
and how they plan to make

them reality will find a cap-
tive audience in the TV pro-
ducer’s home state.

“I do believe that, given the
opportunity, the folks in this
state will respond to some-
thing that is positive and up-
lifting,” Fullam said. “We
don’t always have to bury the
bar to get viewership.”

The first season of the
show was filmed through
July at Husson University’s
New England School of Com-
munications in Bangor. The
26 finalists were whittled
down from 84 total entrants.

At the end of the show’s
first round, the field will be
cut down to 13 contestants,
whose business plans will be
workshopped in a series of
panel shows before the sur-
vivors make new, improved
pitches to a group of out-of-
state judges. Two winners
and one wild card will go to
a final round to vie for a
prize of $100,000 or more.

Fullam said the pro-
gram’s structure allows
time to showcase new start-
ups and to show what kind
of advice they receive along
the way, educating viewers
on what it takes to start and
run a business, and what
resources are available in
Maine to help.

Joel Alex, an Old Town
native who founded Blue
Ox Malthouse to serve the
state’s booming craft beer
industry, said he’s leaned
on many of those resources,
including Slow Money

Maine, the Maine Center
for Entrepreneurial Devel-
opment, the Maine Technol-
ogy Institute and Coastal
Enterprises Inc.

“There’s a lot of infrastruc-
ture needs that make [Maine]
a challenging place to run a
business, but in terms of sup-
port that I have received and
continue to receive, it has
been tremendous,” Alex said.
“It’s not hyperbole to say that
without those resources my
business wouldn’t exist.”

After more than a year
searching for a building and
acquiring the right equip-
ment, Alex said he’s almost

readytosendout thefirstship-
ments of malt from his Lisbon
Falls operation.

Win or lose, Alex said he
hopes the show both advertis-
es his company and demon-
strates the array of innovative
companies in the state -- with
show contestants ranging
fromvideogamedevelopers to
bioscience and energy firms.

“I’m excited to see the pro-
fileofthiscommunityraisedso
that more people are just gen-
erally aware of all the impres-
sive and amazing companies
and innovation that’s coming
out of our state,” Alex said.

Fullam said he sees the

show as an early step in pro-
moting new companies to
start up here and create the
potential for new jobs and
new industries to take hold.

“The massive manufac-
turing that made this state
what it is is not coming
back any time soon,” Ful-
lam said. “What’s going to
drive this state is small, en-
trepreneurial business.”

The show has posted its
full schedule and list of con-
testants at its website,
g r e e n l i g h t m a i n e . c o m ,
which Fullam said will also
feature resources for entre-
preneurs.
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Host Don Gooding speaks with panelists during a filming of the business pitch show
Greenlight Maine at Husson University’s New England School of Communications.

NewTV show shines spotlight onMaine entrepreneurs


